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Human Behavior Lab 

● Eye-Tracking 
● Facial Expression Analysis to 

assess Emotions
● Physiological responses to 

Emotions
● Neural Signals (EEG)



The Importance of Perception

(Palma 2015)



BRANDING AND 
PRESTIGE

Plassman et al. (2008)
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“In order to gain and 
hold esteem of men it is 
not sufficient merely to 
posses wealth or power. 
The wealth or power 
must be put in 
evidence, for esteem is 
only awarded on 
evidence. “

Prestige

Thorstein Veblen (1857-1929)



Social Validation

Asch (1955) 
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36.8% 

ERRORS



Choice Architecture – Default 
options



Choice Overload



Case Study: 
Messina Hof’s Menus





























QUESTIONS? 

Dr Marco Palma: director  mapalma@tamu.edu
Jeff Pool: program manager pooljeff@tamu.edu
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